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This research delves into the intricate cultural underpinnings embedded
within the linguistic constructs of congratulatory messages in two distinct lan-
guages. The comprehensive examination of linguistic facets in congratulatory
messages aids language learners in enhancing their Russian or English profi-
ciency and cultural awareness, fostering holistic linguistic and cultural develop-
ment.

The findings provide practical insights for crafting impactful congratulato-
ry messages, exemplified by their incorporation into the educational curriculum,
demonstrating their applicability and relevance.

The aim of the research is the determination of the compositional structure
and the specific linguistic apparatus underpinning congratulatory messages with-
in the realm of public relations texts.

The object of the research is Russian and English public relations texts sit-
uated within the congratulatory genre.

The subject of the research is the structural attributes and linguistic tools
that embody congratulations in both Russian and English.

Material and methods. The analytical study was conducted on a pool
of 50 Russian and 50 English congratulatory messages. The theoretical founda-
tion of the study is firmly grounded in the scholarly contributions
of S.V. Ponomarev, A.N. Chumikov, O.G. Filatova, 1.V. Aleshina, M.A. Shish-
kina, A.D. Krivonosov, alongside numerous other luminaries. In the Western
academic sphere, the work of S. Black, F. Buari, and S. Catlip stands as note-
worthy contributions. To navigate the intricacies, posed by the research objec-
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tives, a methodological triad consisting of content analysis, comparative analysis
and discourse analysis was employed.

Results and their discussion. Within the realm of public relations texts,
each possesses a unique structural frame- work, and congratulatory notes consti-
tute no exception. Congratulatory messages in the Russian language adhere to
a prescribed format encompassing the following indispensable elements:

1. Addressee’s addressing: a salient initial segment entails direct address
to the recipient.

2. Congratulatory segment: this sector serves to highlight the occasion war-
ranting felicitations.

3. Exposition segment: here, emphasis is directed towards either the
worldwide significance of a specific holiday or the addressee’s instrumental role
in advancing the organization’s shared objectives.

4. Optional component: this segment accommodates the sender’s personal-
ized well- wishing directed towards the recipient.

5. Sender’s sign-off: culmination entails the inclusion of the sender’s en-
dorsement. Correspondingly, the compositional configuration of congratulatory
messages in the English language adheres to a subject-verb-object structure.
Predominantly, the subject pertains to the individual or collective being felicitat-
ed, the verb adopts a form of “congratulate” or its synonymous variants, and the
object signifies the occasion prompting commendation. Optional inclusions
might serve to augment contextual understanding accentuate specific facets
of congratulation, concluding invariably with the sender’s seal of endorsement.

The identified dominants within Russian congratulations are notably
linked to the following themes:

1. Achievement. Russian employs words like “nozopaensio” (congratula-
tions), “ycnex” (success), “Oocmuoicenue’” (achievement), and “nobeoa” (victo-
ry) to elucidate this theme.

Om gcezo cepoya xcenaro Bam spxux npogheccuonanvruix ycnexos. Ilycmo
200 npunecem yoauy.

1. Good wishes. Russian employs terms such as “30oposss” (health),
“cuacmes” (happiness), “6nacononyuus” (prosperity), and “yoauu” (luck) to
convey this dominant.

Omauunoeo 300poewvs. Ilycms 200 npunecem 300posve. Kenaro eam u 8a-
WUM POOHBIM KPENKo20 300PO08bS.

2. Warmth of relationships and love.

Kenaro, umobvl 8 HOBOM 200y bl 8Ce20a ObLIU OKPYHCEHbL MENTOM.

3. Joy and good mood.

Ilycmb omauunoe HacmpoeHrue u OyuesHslll N00beM 8ce20a CONPOBONCOA-
JU 6auty JICU3Hb.

Each theme crafts a multifaceted narrative that resonates with the cultural
and emotional context of the recipient.
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The dominances in English congratulatory messages are connected with
the following themes.

1. Joy, a predominant motif, orchestrates happiness, pleasure, and exul-
tation, resonating palpably with the recipient’s accomplishments.

Congratulations on your graduation!

2. Achievement.

Congratulations on your outstanding achievement in completing your PhD!

3. Success conveys a feeling of conquest and victory.
Congratulations on your success in launching your new business!
4, Happiness. as an expression of delight, contentment, and gratifica-

tion toward the beneficiary’s achievements.

We are delighted to hear about your promotion at work!

5. Peace, occupying a distinct thematic terrain, conveys tranquility, opti-
mism, and future well-wishes for the beneficiary. May your day be filled with
peace this holiday season.

English and Russian congratulatory expressions predominantly gravitate
towardthemes of elation, accomplishment, triumph, contentment, exuberance,
serenity, and pride.Collectively, these thematic focal points extol the recipi-
ent’s achievements, resonatingwith a chorus of celebration and affirmation.

The schism in congratulatory messages signifies a profound interplay be-
tween language, tone, and cultural mores. While English-speaking contexts
tend toward directness, Russian-speaking cultures lean into elaborate expres-
sion. These disparities emphasize the urgency of cultural insight to establish
harmonious and effective communication across diverse backgrounds.

The domain of congratulatory messages occupies the pivotal role within
the realm of public relations communication.

These messages function as potent means through which appreciation,
recognition, and encouragement are extended to individuals and entities during
pivotal junctures, including birthdays, achievements, milestones, and anniver-
saries. Within the intricate fabric of public relations, congratulatory messages
serve as a compelling instrument for improving relationships with stakeholders —
ranging from clients and partners to employees and media entities.

Furthermore, these messages serve to maintain a positive organizational
image, subsequently contributing to brand recognition and the nurturing of
a loyal customer base.

Our cross-cultural analysis unveils parallels and disparities, culminating in
profonde insights into compositional architectures and linguistic nuisances.
This awareness navigates enterprises towards the strategic integration of con-
gratulations as PR texts-reflecting efficaciously within the communication par-
adigms.

Conclusion. In essence, this research delves into the intricate interplay be-
tween language, culture, and communication within congratulatory messages,
shedding light on their significance in public relations discourse and language
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pedagogy. The cross-linguistic comparative analysis enriches our understanding
of the cultural nuances underlying these messages, offering valuable insights for
effective communication strategies.
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OTPAKEHUE CEMEUWHBIX IEHHOCTEH
B 3ATOJIOBKAX BPUTAHCKHUX U BEJIOPYCCKHUX I'A3ET

Ivirbnuroea E.C.,
cmyoeumxka 4 kypca BI'Y umenu II.M. Maweposa, . Bumebck, Pecnybnuxa benapyce
Hayunwiii pyxosooumenv — pyscuna H.JI., kano. ¢punon. nayk, ooyenm

KnroueBble cnoBa: ceMeiiHble IeHHOCTH, ceMbsi, CMU, 3arosioBku raser, sepOanu3anus
CEMEHHBIX [ICHHOCTEW, PYCCKUH SA3bIK, AaHTJIUACKHUN S3BIK.

B coBpeMEeHHOM 00IIeCTBE CEMbS OCTAETCA Ba)KHEHIIE OCHOBOM, OKa3bl-
BaIOIIEeH BIUsHUE HA (POPMUPOBAHUE JIMYHOCTU U NepeAady KyJIbTYPHBIX U MO-
paNbHBIX HOPM U3 MOKOJEHHUS B MOKOJIEHHE. B ycnoBusx rinobanu3auuu u pas-
BUTHS MTH(OPMALIMOHHBIX TEXHOJIOTUI CpecTBAa MACCOBOM MH(OpPMAIIMU CTAHO-
BATCSI BaXXHBIM (DaKTOPOM, BIIMSIONIMM HA BOCHPHUSATHUE CEMEHHBIX LEHHOCTEM.
[lewatnpie CMU BenukoOputanuu u benapycu HrparoT KIOYEBYIO pPOJIb
B TPAHCISILIMM CEMEWHBIX LeHHOcTel B oOmiecTBe. OHM HE TOJBKO OTPaXKaroOT
CYLIECTBYIOIIME MPEJICTABICHUSI O CEMbE, HO U aKTUBHO BIHSAIOT Ha (popMHpO-
BAHME U PA3BUTHUE ITUX NPEICTABICHUN CPEAU IIMPOKON Ay IUTOPHUHU.

Axmyanohocms JTaHHOM paboOThl OOYCIIOBJIEHA BaXKHOCTBIO POJIM CEMbU
B COITMAILHOM CTPYKType OOIecTBAa M 3HAYUMOCTHIO CEMEHHBIX I[EHHOCTEH
B (hOpMUPOBAHUHM MOPATBHOTO U KYJIBTYpPHOTO yHIAMEHTA HAIMH, YTO TpeOyeT
KOMIUIEKCHOT'O aHAJIN3a dTUX [IEHHOCTEN.

L]envy uccrienoBaHusi — MPOAHAIU3UPOBATh M COMOCTABUTH OCOOCHHOCTHU
BepOaIM3auu CEMEHHBIX IEHHOCTEHN B OEIOPYCCKUX U OPUTAHCKUX ra3eTax.

Marepuan u meroansl. MarepuanomM JaHHOTO MCCIECAOBAHUS MOCTYKUIN
CTaThbU M3 OPUTAHCKUX W OENOpyCcCKHX ra3eT. B paboTe MCMOIb30BaNUCh TaKue
METO/bI, KAK CPaBHUTEIHO-COITOCTABUTENBHBIN, METOJ KOJIMYECTBEHHOTO aHa-
JIM3a, METOJI CTUIONTHOM BBIOOPKH.
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