[TonynsipHOCTh M PACHPOCTPAHEHHOCTh T'€HMEPCKOro CJIEHIa O0YCJIOBJIE€HA IMOCTOSH-
HBIM POCTOM BJIMSIHUSI OHJIAIIH U KOMITBIOTEPHBIX UIP Ha cCOBpeMeHHbIH mup. Ceiluac TpyaHO
HalTH MOAPOCTKA WIIM MOJIOIOTO YEJIOBEKA, KOTOPBIM He OyJIeT 3auHTepecoBaH UIPOBOW MH-
IYCTpUEH, B CBSI3M C 3THM IOSBICHUE M YHOTpeOJIeHuEe 0COOON JIEKCUKH SBISICTCS OXKUIac-
MBIM pe3yabTaToM. [IpuBBIKas HCHOJIB30BATH TAKUE CIOBA M COKPALICHUS B €KEIHEBHOM
IIPOLIECCE UIPHI U OCO3HABasl UX yJO0OCTBO U KOMIAKTHOCTD, I10JIb30BATENN IIEPEHOCST CIEHT
U B IIOBCEIHEBHYIO )KHM3Hb, IOCTEIIEHHO BHEAPSSA 3TO U B )KU3Hb OOLIECTBA.

Ha ocHOBe mpoBeneHHOr0 aHKETUPOBaHMs ObUIO BBIBICHO, YTO OOJIbIIAs YacTh yda-
LIMXCSl YBJIEKAETCS UTPaMU U aKTUBHO MCIIOJIB3YET COOTBETCTBYIOIIYIO JIEKCHUKY B HUX. Tak-
e, ObUIO OTMEUEHO, YTO OKOJIO ITOJIOBHUHBI ONPOLIEHHBIX YHMOTPEOJIAIOT 3aUMCTBOBAHHbBIN
CJIEHT U B IIOBCEHEBHOU KU3HU.

["oBops xe 0 criocobax mepeaayn ClieHTa U3 sS3bIKa OpUruHala Ha PYCCKHM S3bIK, MOXK-
HO BBIIEINUTH NEPEBOJ C IOMOIIBI0 HKBUBAIEHTOB, YTO MOAPA3yMEBAET HOJ COOOH IOUCK
AHAJIOTOB B S3BIKE IIEPEBOJIA, a TAKXKE aJallTallIO C IIOMOIIBbIO Pa3IUYHbIX METONOB. B naH-
HOW paboThl pacCcMaTpUBAJIOCh TOJIBKO HEKOTOPbIE MPHUEMBl aJaNTalllu: TpaHCIUTEpalus,
TPaHCKPHUIILIKA, YCEUEHHE, a Takke Mopdosiornyeckas aganrauud. [Ipu Bcex 3TUX BapuaHTax,
HepeBOJl KaK TAKOBOM He TpeOyeTcsi 1 BO MHOTHUX CIIy4asiX CIOBO «IIE€PEKOYEBAI0O» B PYCCKUN
SI3BIK, IPHOOPEIIO CBOE 3HAUCHHE U CTAJIO YaCTHIO S3BIKA.

BakHO ynOMsIHYTb, YTO UTpOBasi JIEKCUKA CTajla He MPOCTO CPEICTBOM OOIIEHUS B UT-
POBOi Cpefie, HO U BIMSET Ha Peub U OOLIEHUE MMOJAPOCTKOB B UX MOBCEIHEBHOM MHU3HU, UTO
CBUJETEIBCTBYET O IIMPOKOM PACIPOCTPAaHEHUH I'eMMEPCKOTO CJIEHIa U €r0 BIUSHUYU Ha pa3-
JIMYHBIE ACHIEKTHI SI3bIKA M OOILEHUS CPEIU MOJIOJIEKH.
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The research of “green” vocabulary is one of the most up-to-date issues in the study of
lexicology and the topic of ecological sustainability is the core issue not only in the
Belarusian society but also on the global level. As language has a close relationship with
human society, it reflects recent social phenomena and reacts to challenging circumstances.
Consequently, in a short period of time, many “green” neologisms have appeared and existing
words have acquired new connotations. Such newly created words as “eco-conscious”, “eco-
speak”, “eco-tourism", “eco-refugee”, “greenwashing”’, “plogging” are now trending on
social media and are used in general conversation [6].

Eco-linguistics as the study of language in an ecological context combines ecology and
linguistics. It is concerned with how language is involved in forming, maintaining,
influencing or destroying relationships between humans, other life forms and the
environment.
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Language is undoubtedly important for shaping our attitudes towards the environment.
For example, the term “tree hugger” shows respect and a positive attitude towards the
environment and those who work to protect it [4]. Interestingly, environmental discourses
coming from the northern countries have had a great influence on the global discussions about the
environment. This can be explained by “the Greta effect” due to the fact that Swedish climate
activist Greta Thunberg, although only one of many young leaders around the world, can be
considered an articulator of climate emotions in English despite it not being her first language.

Several linguists have analyzed the language companies use to talk about the
environment in order to distract attention from environmental problems by
“greenwashing” in corporate discourse and advertising [5]. Basically, “greenwashing” is
the practice of making a product or a company appear more eco-friendly than it actually
is. So many people these days are more conscious of what they are buying and the impact
they have on the planet that they are actively searching for ethical and eco-friendly
products and services. We see words like ‘natural’ or ‘green’ as a brand name or on the
description of a product and we assume, quite understandably, that the product is not as
harmful to the environment as an alternative. However, there are many companies trying
to take advantage of this movement for their own financial gain.

Ecological neologisms mainly consist of concepts that have appeared in the language
relatively recently. In the process of communication, a person needs a new word that
expresses his communicative intention at the time of speech. For example, the neologism
“garbology” has become very popular in the English and Russian media discourse space.
“Garbology” is the study of a person or group of people by examining what they throw away.
Garbology involves the careful observation and study of the waste products produced by a
population in order to learn about that population's activities, mainly in areas such as waste
disposal and food consumption. [9]. Noteworthy, “garbologists” initiate the most advanced
projects in the field of waste management — from “Garbage 101" children's kits that teach
children to be responsible for their waste in Great Britain to “Target 99” in Belarus. Hence,
we may observe how both Russian and English-speaking media are promoting “garbology”
as a valuable method of young generation’s upbringing as well as an effective way of training
people to sort out their household waste [3].

“Green” neology is an essential language sphere, which introduces a lot of important
new words and collocations that describe the present-day environmental concept of human
life. Probably, ecological neologisms that are so frequently used in the media discourse space
play important functions in the development of modern eco-conscious society. Firstly, they
introduce ecological problems and estimate a current environmental situation. Secondly, they may
reflect the reasons that stand behind the present-day ecological problems. Thirdly, green neologisms
can give a hint on environmental problem-solving issues. Finally, they can inspire people to behave
in an eco-friendlier way [2].

The Glossary we have come up with is based on the data from online dictionaries and e-
resource discourses. It covers the most popular “green words” which reflect the major trends
in the growing vocabulary of modern English during the time of ecological distress. In
addition, these newly coined words reflect our attitude to environmental issues and form our
personal response to ecological problems.

The current study has highlighted the following derivation patterns of “green” words:
coinages (HEPA filter), affixation (deforestation), compounding (greenwashing), blending
(plogging, cli-fi), clipping (hempcrete “a mixture of hemp and concrete”), backformation
(acidify), and borrowing (solastalgia), abbreviation (CFCs “Chlorofluorocarbons™), acronyms
(REGO — “Renewable Energy Guarantees of Origin”). Interestingly, some word-formation
processes such as compounding and blending were more dominant than the others. This is
attributed to the fact that these two are perhaps the most productive word-formation processes [1].
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We have come up with the criteria according to which the following groups of “green
terms” can be singled out depending on the context in which a given word can be used:

e talking about pollutants (fast fashion, single-use);

e talking about ecological consequences (cli-fi);

e talking about ecological solutions (eco-labelling, naked packaging);

e talking about “green” behavior (biophilia, kaitiakitanga);

e talking about “anti-green” behavior (go-cup, lukewarmer) [7].

While analyzing the lexical meanings of the environmental neologisms and the main
spheres of their usage, we have come to the conclusion that the majority of “green” terms deal
with ecological solutions and eco-friendly behavior. According to the morphological
composition, most of them are compound nouns.

What does it mean to be environmentally friendly in Belarus? Being eco-friendly means
living in a way that is not harmful to the environment of your homeland. This way of life is
gaining huge popularity in Belarus, and there are various ways for every citizen of our
country to go “green”. It is possible to be eco-friendly in different areas of our lives: by
practicing plogging, plalking or pliking, by saying “no” to balloons, through using eco-
friendly home improvements, by paying attention to how we get around and what we wear
and eat, by carefully choosing the ways we travel, by adopting an eco-friendly behavior at
work and at school. The compiled Guide to an eco-friendly lifestyle will definitely be helpful
for those Belarusians who are eager to become active participants in the global effort to
protect our planet [4].

In conclusion, we should underline that learning “green” English can significantly
change the way Belarusians think about the environment and encourage our citizens to work
together at finding green solutions to environmental issues by raising ecological awareness
and perception of sustainable life.
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English monetary idioms are interesting from many different points of view. Everybody
would like to know and understand the meaning of English idioms.

The actuality of the research work is to study nicknames of American coins in English
idioms because there are many interesting facts about them. All of this knowledge will be
useful for students, because there are a lot of misunderstandings in the English language for
them. | hope it will be educational, useful and entertaining.
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