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With the rapid development and practical application of information science
and related technologies, the world has gradually entered the information age. In this
process, young people occupy the advantage of using information tools. With the help
of the Internet, young people who share the same discourse transcend the restrictions
of regional space and time and generate a highly distinctive circle culture.

First, Unique self-identity: The platform provided by the information age
brings diverse and comprehensive information contact to young people. Attracted
by the common discourse, young people form "interest groups with the same or
similar interests, styles, life concepts and values" [1, p.115], which is a pattern
called circle. With the support of data algorithms, the personal information of
network users has been widely collected and aggregated, and multi-level and
fractured communication mode has been developed from "point-to-point" and
"circle to circle" directional communication. From the overall level, most Internet
users can be classified into different circles, network literature circle, star chasing
circle, quadratic circle and so on. It is undeniable that under the background of the
large voice of young people on the Internet, circle culture has become an important
cultural phenomenon that cannot be ignored. [2, p.20]

Second, two-sided circle culture: Along with the expansion of the circle
culture, its two sides also keep surfacing, mainly showing the following
characteristics:

On the one hand, circle culture can promote a diverse and inclusive
atmosphere. Members of the circle are gathered because they have common
interests, values and other factors, and it is easier for members to resonate and
understand. On the other hand, circle culture may also bring "information cocoon".
In the circle, members tend to only receive and identify with the same or similar
information with their own views, and being surrounded by homogenized
information for a long time may lead to the narrowing of vision and the
solidification of ideas. Circle culture may also cause the problem of technological
alienation of young people.

Third, reasonable value guidance: The development and expansion of the

circle culture is reasonable, and it is necessary to adopt effective ways to conduct
reasonable value guidance for the development of the circle culture:
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One is to provide diversified content, avoid excessive concentration and
singleness of a certain type of content or point of view. The second is to strengthen
the guidance of mainstream values, and the network platform should publicize
more positive and excellent film and television works, music, articles, etc. The third
is to strengthen supervision and management, especially in some special circles
within sensitive areas, to avoid extreme thoughts and behaviors. The fourth is to
cultivate media literacy, providing relevant education and training content to help
circle members improve their media literacy and information discrimination
ability. The youth group in the circle culture should also take the initiative to obtain
multiple perspectives and "look at the problem from the viewpoint of opposites
and coupling”. [3, p.116]

It is necessary to strengthen the correct guidance of human nature and the
positive education of youth values, guide the circle culture to a healthy and positive
direction, and help the subculture circle to develop better on the basis of
mainstream cultural identity.
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O INPABE HA UH®OPMAIIUIO
B KOHTEKCTE UH®OPMALIMOHHOI'O OBIECTBA

C.A. AjpaHacwvesa
Mockea, Mockoeckuli 2opodckoll nedazozuyeckull yHugepcumem

B XXI Beke ¢ Kak/|bIM JJHEM 3HAU€HH e MpaBa HAa UHPOPMaIMI0 BO3paCTaeT.
Ha pganHOM 3Tane pa3BUTUS WHPOpPMALMs BLICTyNaeT KJHYEBbIM 3BEHOM B
YKU3HU KaXK,0T0 YesJI0BeKa U 06111ecTBa B Lies1oM. Oco6y1o poJib JaHHOE NpaBo MpU-
obpeTaeT M /Jisl IOApacTalLero NoKoJeH s, OKa3blBas 3HAYUTENbHOE BJIHUSHUE
Ha CTaHOBJIEHHE U pa3BUTUE JUYHOCTH. TepMUH «MHOpMaIUA» JaBHO IlepecTal
MMeTb UCKJIUYUTEJIbHO TEXHUUYECKOE 3HAaYEHUE, B HACTosllee BpeMsl HHPopMa-
1S HeceT B cebe rayookruil GpuaocoPpCcKrui, MOJUTUYECKUN, COLUOJIOTUYECKAHN
CMBICJI, KpOMe TOro, MHpopMalus cTaja BBICTYNATh MOLHBIM HHCTPYMEHTOM UH-
$opMaLlMOHHOT0 BO3/J€MCTBUSI KaK Ha 0OLIECTBO B 1|€JIOM, TaK U Ha OTAeJIbHbIe
CcoLMaJIbHble TPYIIbI, HAIPUMeED, MO0/ EXKb.

PasBuTue npaBa Ha UHPOpPMALMIO NMPUOOpPeTaeT HOBble 0OOPOTHI C MO-
MEHTa BHeJ|peHHUS 3JIeKTPOHHO-BbIYMCIUTEJIbHBIX CUCTeM. B coBpeMeHHOM Mupe
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