3akmouenne. V3ydeHne nprueMoB paboThI C MIEPCTHIO, U3TOTOBIICHUE PA3IMYHBIX IO CIIOKHOCTH
W3JICTTUI Ha 3aHATUSX YBIICKAET JieTel, moOyxkaaeT ux K GaHTa3uu u TBOpUYecTBY. PaboThl U3 mepcTH
MOTYT OBITh HCITOJF30BAHbI B KAYECTBE BHICTABOYHOT'O MaTEpHalia MIIH YKPAIIeHUsI HHTEPbEpPOB yueOHO-
ro 3aBe/ieHUs. JlaHHBIM BUI HCKYCCTBA aKTyalieH B paboTe C AeTbMU. Bo-TIepBbIX, — 3TO HEOOBIYHAS U
KpeaTHBHas paboTa, KOTOpasi ClIoCOOCTBYET Pa3BUTHIO WHANBHIYaJIbHOCTH, TI0003HATENBHOCTH, YCH/I-
YUBOCTH. BO-BTOPHIX, peOEHOK HATISAAHO BUANUT IICHHOCTH JTIF000I He3HAYNTEIHHOH BEIH, YTO CII0CO0-
CTBYET PA3BUTHUIO Y YUALIUXCSI TPETIETHOI'O OTHOILIEHUS K MOPAIbHBIM U JYXOBHBIM [IEHHOCTSIM.

TELEVISION OF VITEBSK UNIVERSITY AS A TOOL FOR THE FORMATION
OF THE MEDIA SPACE OF THE VITEBSK STATE UNIVERSITY NAMED AFTER
P.M. MASHEROV AND COMPETENCES OF STUDENT YOUTH IN THE FIELD
MASS COMMUNICATIONS
Herhayeu A.R.,
the student of the 4th year of VSU named after P.M. Masherov, Vitebsk, Belarus
Research supervisor — Makhinya O.V., Assistant Professor

The media space is an open social system that is created. by the interdependent integrity of
relations between producers and consumers of mass information transmitted through mass media. At
Vitebsk State University named after P.M. Masherov, there is a ramified structure of means of
interaction with society. The work on the coverage and presentation of the activities of the university
as an educational, scientific, research and socio-cultural center of the Vitebsk region is carried out by
the VSU Media Center, created as a tool for the formation the internal media space of the university
and ensuring its presence in the external information field for the implementation of a more ambitious
purpose - the popularization of VSU named after P.M. Masherov as the leader of the region in the
educational environment [1]. One of the activities of the Media Center is the coverage of VSU events
using the corporate audiovisual media — Television-of Vitebsk University.

The purpose of the research is to analyze/the influence Television of Vitebsk University (TVU)
on the formation of the media space of the Vitebsk State University named after P.M. Masherov and
the competencies of student youth in the field of mass communications.

Materials and methods. The development of TVU has been studied during the period from
2011 to 2020. In particular, the video content created by TVU in 2020 was analyzed. To solve the
problem, the analysis and classification method was used.

Findings and their discussion. In 2011, at the Vitebsk State University named after P.M.
Masherov, the university student internet television was created [3; 84]. It served as educational and
corporate television. Students from different faculties took part in the work of the television under the
guidance of experienced mentors. Thus, the whole production of video content was organized. The list
of programs consisted of permanent ("News", "Question of the day", "VSU: destinies", "Here. Today.
Now") and thematic ("Alternative stories", "Top millennium", "With jokes", "Reporter", "We live with
taste", "Chip", "Vitebsk. History around us", "From Russian into Russian", "Familiar strangers") head-
ings. They covered the educational, social and cultural life of the university.

In the future, TVU began to pursue the purpose of creating a unified information field for VSU
to form a corporate image. The factors influencing the formation of the image can be divided into ex-
ternal (projected by the external environment) and internal (projected by the internal environment).
Internal ones can include: corporate culture, manifested in the vision, mission, as well as the official
policy of the enterprise, reflected in visual elements, development history, product quality, marketing
communications and information distribution channels. External factors do not come from the enter-
prise and seem to be more objective. [2; 98].

In 2017 at the Vitebsk State University named after P.M. Masherov, a separate structural unit
was created - the VSU Media Center. It was formed by combining and supplementing corporate mass
media (official internet portal vsu.by, online-journal VSUonline, TVU). The main tasks of the Media
Center were: development of the information and communication space of the university; ensuring the
functioning of corporate media and information support of the university website; development of stu-
dents competencies in the field of information communications, the formation of a platform for the
creation of student multimedia projects [1].
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Television of Vitebsk University, as a component of the Media Center, is an audiovisual media
that not only tells us, but also shows how does the VSU live. The staff of the Media Center and stu-
dents (presenters, correspondents, cameramen and editing directors) work on the creation of news sto-
ries, thematic programs, documentaries, advertising and social clips, TV versions of lectures and con-
certs. Filming of programs takes place at a video studio or directly "on the spot". The finished content
is posted on YouTube video hosting.

In 2020, TVU updated its format and carried out a rebranding. New thematic programs of edu-
cational, scientific, informational, cultural and educational nature have appeared. Among them are
"VSU LIVE", "Open", "VSUstart 2.0", "Acute reportage", "Rules of life", "Do the right thing", "Big
reportage", "Marathon of congratulations”, "About art", the international project "VSU PLANET". So,
in the period from January to December 2020, more than 80 videos were prepared and released. For
the first time in 9 years, the YouTube channel Television of Vitebsk University has become a platform
for conducting Online Open Doors Days. Future applicants and their parents could learn almost every-
thing about the university, ask and receive answers to their questions in real time. Also, the TVU team
creates products to promote and popularize the brand of Vitebsk State University. named after P.M.
Masherov as a flagship in the educational services market of the region and a reliable business partner
in the foreign market.

Conclusion. Based on the analysis of the activities of TVU.in 2011-2020 we can conclude that
it radically affects the formation of the media space of the Vitebsk State University named after P.M.
Masherov and the competencies of student youth in the field of mass communications. TVU is en-
gaged in the full cycle of video content production, from script development, search for necessary ma-
terials to filming and editing. Also it serves as a platform for the creation of youth initiatives. TVU as
a corporate audiovisual media of the VSU Media Center is a tool for the formation of corporate culture
and team spirit of the university. It brings together like-minded people and professionals in their field
to achieve a common goal.
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TPA®UKA EBPEHCKHIX XYJTOXKHHUKOB B KOHTEKCTE
BEJIOPYCCKOI'O U3OBPABUTEJIBHOI'O HCKYCCTBA XX BEKA.
KPATKASA MCTOPUOI'PA®US BOITPOCA
I'e¢pmep JI.M.,
mazucmp BU'Y umenu I1.M. Maweposa, e. Bumebck, Pecnyonuka benapyco
Hayunplii pykoBogutens — Maxuns O.B., cT. nper.

EBpeiickoe MpoUCX0KICHIEC UMETH MHOTHE OCIOPYCCKHE XYMOKHHUKHU, MPOSBUBIINE CEOSI B
cdepe rpadhuvecKkoro HCKyCCTBa. B 11e10M, 0IHO3HAYHOTO OTBeTa Ha Bompoc «UTo Takoe eBperickoe
HCKYCCTBO» HE CyliecTByeT. M moToMy, KOra Mbl TOBOPUM O pa3HBIX €ro gopmax, B KOTOPBIX HpO-
SBUIH CceOs eBpeHicKHe XYJOKHUKH, 9TO BCET/Ia aKTyallbHO. B cuity TeppuTopranbHON pa3po3HEHHO-
CTH; HCKYCCTBO €BpPEEB HE UMEET EMHOT0, YETKO ONPEIEIEHHOTO CTHIIS, HO Y MAaCTEPOB CYIIECTBYET
CBOs COOCTBEHHAsI MaHepa TPAKTOBATh 3TO IOHSTHE.

Hens miccmemoBaHUs — PaCCMOTPETh PA3IMYHBIE MCTOYHUKH, Kacalolluecsl pa3BUTHS Tpadude-
CKOTO MCKyccTBa B bemapycu, a Taxke pa3BUTHS rpad)iKy eBPEHCKHUX XyT0KHUKOB XX Beka.

Martepuansl 1 MeTobl. B X0J1e rccieioBaHus, B TOM YMCIIe, OBUIM HCIOJIB30BaHbl MaTepra-
JIbl, TIPUBENIEHHBIC B CIUCKE JIMTEPATYPHI, 4 TAKKE KIACCU(PHUKAIIMOHHOE IMOJIE HICTOYHHKOB Pa3HOro
tuna. [[puMeHsITUCH CIIeAYIONIe METOIbI: OMMCATEIbPHO-aHAIUTHICCKI, METO/Ibl aHAJIN3a U CHHTE3A.

Pe3yabTaThl U uX 006cy:KIeHne. PaccMOTpUM OJIHM M3 CaMBIX 3HAYMMBIX MUCTOYHUKOB, M3y4de-
HUE ¥ UCTIOJIb30BaHUE KOTOPHIX MTO3BOJIMIIO aKIICHTUPOBATh BHUMAHUE HA HEOOXOJMMBIX MOMEHTAX.

B xuure Bnagumupa PeinkeBrua « ACOOBI 1 BOOPa3bl» OCBEIICHBI UCTOKK (hOPMUPOBaHUs OeIIo-
PYCCKOH TpaMKH Kak OTICIBHOIO BUIa M300pa3sUTEIbHOTO MCKYCCTBA, pacCKa3zaHO, KaKMM 00pa3oM
OHa pa3BuBaiachk B XIX Beke u nanee. Marepuall CTpyKTypUPOBaH IO XPOHOJIOTMYECKOMY IIPUHIUITY.
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