iMéH. HemMaTsikyto 4acTKy ckJajaronb iMEHbl repmaHckara (2,6%) i anraiilickara (4,4%) na-
X0/KaHHS. IMEHBI 3 acTaTHiIX Moy (bpaHmy3ckaH, rpy3iHcKal, iTaJbsSHCKal, CKaHIbIHAYCKaH,
JIITOYCKaH, ipJlaHACKaH, icmaHCKai) cycTpakamlla § aA3iHKaBbIM BBITJISA3€ IIi CKJIAJalb
HelIMaTJIiKi IpalsHT af] ycix KaHoublx iMEH. Hami 6bL1i 3adikcaBaHbl Takcama iMEHBI 3Mellla-
Hara naxoxaHHs (12,4%), sikis cTasinb nobay 3 JaMiHy04bIMi rpynami na KosbKacli iMéH.

Aca6uiBacii ¢ikcanpli })kaHOYbIX IMEH MPaAYJISIOIIA Ha PO3HBIX Y3POVHAX (haHeThIYHBIM,
apdarpadiunbim) i 3’Ayasd0LLA XapaKTIpHAKN pbicail Ha3bIBAHHS A341leH )KaHo4Yara 1oJy. Y *Ka-
HOYal MajcicTaMe cycTpakawlla ckapodaHbls GpopMbl iMEH, 3aMeXXHbIsl iMEHbI, CK/IaJaHbIA i
cactayHbls HaiiMeHHi. [lepaBaxkatoib adilbIiiHbIst GOPMBbI HA3bIBAHHS.

3akuIousHHe. TakiM YbIHaM, XkaHOYbI IMAHHIK HOBaHapokaHbIX 3 2000T. ma 2005 r. xa-
pakTapbI3yellla pa3HacTalHACLl0 HAUMEHHAY: €H yKitovae 277 af3iHak, cApoJ fAKiX 4acTbIMi
3'ayastonia 37. bosbil 3a nanoBy iMEH, AaZj3eHbIX NPbl Hapa/PKIHHI, CKAaZallb HalMeHH] 3
KoJIbKacIo HocbkbiTay 1 (166 iMéH), cycTpakawnia Cck/aaJaHbid i cacTayHbid af3iHKi.
AHTpanoHiMbl 3’AyJAOLA pa3HACTaWHBIMI MaBojJie Maxo/kaHHs. CaMblsl NanyaspHbIA —
JIaIiHCKisl, rpavackis, ayparckisa iménnl (51,8% aj arysibHal KoJibKaclii).

1. Benapyckas aHTpanaHiMist: By4y36Hbl ganamMoxHik / ['\M. Mesenka (HaByk. paa.) [i inu]. - Bine6ck: YA “BAY imsa ILM. Ma-
uapasa”, 2009. - 254 c.

3ATAJIOBAKTA3ETHATA APTBIKYJIA K CPOJAK Y3A3EAHHA HA YbITAYA
V MYBJIBICTBIYHBIM TIKCLE

Kapneuka .M.,
Hagy4sHka 2-z2a Kypca llonaykaza kanedxca B/1Y ims [1.M. Mawapasa,
2. llonayk, Pacny6aika beaapyco
Hasykosbl KipayHik —Cmpubixcak B.C., 8bik1adubik

['asoyHasa acabJiBacyb BbIKApbICTAHHA MOBBI Ha Cy4acHBbIM 3Talle — MacaBbl XapakTap
KaMyHiKallbli, r3Ta 3Hauyblllb HeOblBaJlae NAWIbIPpIHHE KOJbKAacCLi VA3esbHiKay 3HOCIH i
yckiaagHeHHe iX GopM. Y raTbix yMOBax NaBbllIdHHE 3QeKThIYHACILi CpoJKay 3HOCIH, yacKaHa-
JleHHe MOYHal A3elHacli rpaMa/icTBa ¥ L3JIBIM i KoxXKHara sro 4jeHa HabblBae Ba)kKHae 3HA43H-
He. Aca6JiiBa raTa JaTblublla CpoAKay MacaBak iH¢apmanpli i npanaradzel. ['asoyHae carbl-
siIbHae NpbI3HAY3HHE NyO6JIiLbICThIKI — dKThIYHae YMslIaHHe § KbIUé A3ess1 dapmipaBaHHS
rpamMa/ickaii AyMKi cy4dacHikay.

CéHHd nmepa/i ayTapaMi My6JIiLbICTBIYHBIX TBOPAY MayCTaloLb NbITAHHI: K 3alliKaBillb YbITa-
ya a/ibbo ciayxada? 3 JlarnaMora sikix cpoJikay y3AseiHiualpb Ha iro po3yM i nauynui? ['atas npab-
JieMa 3’s1yJIsielia akTyaJabHak, 60 afHOU 3 BAXKHBIX MPBIKMET KYJIbTYPbl MOBBI 3'AyJIseniia yMeiae
BbIKapbICTaHHe se JlekciyHara 6aranugd. TakiM yblHaM, M3Ta Jacje/jlaBaHHA - IpaaHaJslizaBallb
CPOJAKI y3/13eIHHS Ha 4bITaya y TIKCLe NMyOJIilbICTBIYHAra CTBIJII0 HA MaT3pbldJje 3arajoykay
ra3eTHBIX apTHIKYJIay.

Marapbiaan i Meragbl. Hami 6bu1i  mpaaHasizaBaHbl  3arajioyki  apThIKyJay
6eslapyckaMoyHbIx razet “3Ba3aa”, “Kyabtypa” 3a 2012, 2013, 2019, 2020 rabl.

BbIHIiKi i iXx aOMepkaBaHHe. Y BbIHIKY Jacje/laBaHHs ObL1i BblJIy4YaHbl HACTYIHbISA FPYIbI
3arajoykay:

1. YcronniBbia Beipassl (Pppaseasiariambl, IpblKasKi, NpbIMayKi, adpapbi3Mbl). 3araaoykami
Ha CTapOHKax raset 3’ay/sdmonUa i 4bicTa ¢ppaseasnariaMbl, NpbIKa3Ki, KpblIaThisl Bblpasbl (6e3
NalbIP3HHA CTPYKTYPHI iHIIBIMI c/10BaMi), i ca 3MeHeHaM CTPYKTypa#, a najg4yac i ceMaHTbIKaM:
“Ha jce inctpymeHThl MaWcTap” (Ha yce pyki maiicrap) [3Bsi3ga, 2012, 20 nicranazal; “Xog
KaHbKoM” (xon kKaHéM) [3Bsa3/a, 2013, 17 ctyaseHs]; “JIérkait ybopki He 6biBae” (Jiérkara xje6a
He 6bIBae) [3Ba34a, 2012, 21 BepacHs]; “Jlecapy6nl ycix KpaiH, saHalleca!” (mpaseTtapsbli ycix
KpaiH, sipHannecs!) [3Bsa3aa, 2012, 25 xHiyHa]; “Y Bssikara npagnpbeleMcTBa BsJIiKisA nepcnek-
ThIBbI” (BslJlikaMy KapabJito — Bsilikae miaBaHHe) [3Bs3aa, 2013, 21 arotara]; “CmayHa BaM na-
ypITalb” (cMavyHa ecui) [KyabTypa, 2019, 21-28 BepacHs]; “IkoHbI He rapaup” (pykamicel He ra-
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paip) [Kynbtypa, 2019, 24-31 xkHiyHsA]; “Tripaksl Beipallaiolb ycé” (Ipollibl BbIpalllallb YCé)
[KyabTypa, 2020, 1-8 sroTaral.

CycTpakaroLia 3arajoyki, fkia mnayTtapamolb CTPYKTypy MNpblKasak Li HOpbIMaBak,
adaprizMmay: “Ilpa3 MeTo/bIKy Aa nparHo3y” (mpas 1epHii fa 3opak) [Kyabtypa, 2019, 28 Be-
pacHs - 5 kacTpbluHika]; “KoxkHaMy 3aK0oHY - cBoM 4ac” (Ko>KHaMy e3/]aKy — CBae caHKi) [3Bs3-
na, 2020, 31 cryazens]; “/I3e goM, TaM i cax” (13e rHOH, TaM i JIOH; Ji3e roclpb, TaM i bor écip)
[3Bs1343, 2020, 30 cTyA3eHd].

MaTbiBaBaHasi 3aMeHa KaMIlaHeHTa Lji KaMIIaHeHTay aMaJlb 3ayCé/bl Jae 3HAaYHbl IQEKT,
TaMy LITO ¥ CBAZOMAcCLi YblTaya Ha 3Bbl4YaiiHae, MacTasHHAae 3HAY3HHE Bblpa3y HakJ/aJBaela
SITY3 i 3HAaY3HHE CJIOBA, AKIM TOM IIi iHIIbI KaMIIaHeHT 3aMsaHsAenna [1]: “Jlro6im katauna? Jro6i
pamaHTaBalb” (J06ill KaTana - r6i i caHauki Basinp) [3Bs34a, 2013, 1 arotaral; “[Ipeiimoy,
y6aubly, nawkoA3iy” (mpbiiioy, y6ausly, nepamor) [3Bsaszaa, 2012, 1 cHexHA]; “3a 3HOC ... He
0’11k y HOC” (3a cpoc He 6’101k y HOC) [3BaA3aa, 2012, 11 ninens]; “Mas cirHajisalipis MsiHe
bepaks” (Mas Mijiinbisa MsaHe Gepaxka) [3Bsa3ma, 2012, 4 cHexHsA]; “/lo6pa TaM, A3e MbI écup”
(mobpa Tam, A3e Hac HaAMA) [3Bs34a, 2012, 3 kacTpbIuHiKa].

2. CycTpakarollia Ha CTapOHKax NepbisiblYHbIX BblAaHHAY Y sIKacli 3arajgoykay nepadpa-
3aBaHbISA HA3BhI i YpbIYKi MacTankix TBopay: “KouikiH gom ...y xpyurdoyusl” (“Komkin gom”
C. Mapmiaka) [3Bsi3aa, 2012,3 kacTpbIuHika]; “MasioyHbis paKi HamayHsWLb 6enapyckisa 6epari”
(“MasiouHbIs paki, KicesbHbIs 6epari”, 3 kaski “I'yci-nebensi”) [3Ba3na, 2012, 8 xkHiyHs]; “Ak Ge-
JIapyc TYPKMEHCKYI0 MOBY V/acKkaHa/bBay” (6eslapyckas HapoJHas Kaska “fAx Cuénka 3 nmaHam
raBapbly”’, pyckis Hapo/Hbis Ka3ki “fIk mom pa6oTHiny HaMay”’, “SIk MyXbIK rycey A3siy”)
[3Ba31a, 2012, 1 xHiyHs]; “Ycé naubiHaenna 3 napajky” (“Ycé nausiHaenua 3 sr0608Bi” P. Paxa-
3ecTBeHcKara) [3Bsa3ga, 2012, 22 xHiyHa]; “Ypoki. 6enapyckail...” (“Ypoki ¢paHuy3ckair”
B. Pacniyniina) [3Bs34a, 2013, 2 cakaBika]; “A/;3iH 13€Hb 3 Kbl Jjilpicta” (“Aa3iH A3eHb [BaHa
Jl3sanicaBiua” A. Camxaniubina) [3Basga, 2013, 24 cryasens]; “Boiy. Ecup. Byase - y capuax -
Hazayxab’” (“Bury. Ecup. Byay” V.Kaparsekiua) [3Bsizga, 2012, 28 xwuiyua]; “Kaykasckisa
NnasIoHHikKi, a6o ¥ [larecTtaHe Mbl XxKbLi, 9K y reta” (“Kaykascki nanonnik” JI. Tascrora) [3BsA3/4a,
2013, 8 srorara]; “BaitHa i mip” KosiacaBara gmoma” (“Baiina i mip” JI. Tancrora) [KysbTypa,
29.02.2019 - 7.03.2020]; “He6am aazinbiM...” (“He xse6am ag3ineiM” Y. [lyazinuasa) [KysaeTypa,
2019, 14-21 cuexHs]; “Joyras fapora ga goma Kapatkesiua” (“Joyras gapora fazomy” B. Bbl-
kaBa) [Kynbtypa, 2019, 7-14 cuexHs]; “Midr1 Paxzisinajckait bioaii” (“Midbr CTapakbITHa
I'panpii”) [Kyabtypa, 2019, 31 xHiyHs - 6 BepacHs]; “Aabices Ha 4aTbipox koJsax” (“Azabices”
l'amepa) [KyabTypa, 2019, 13-20 ninens]; “@akyabTaT naTp3oHbIX pavday” (“PakyabTaT Henat-
p36HbIX pauay” 0. Jambpoyckara) [3Ba3gal; “Kaposap Jlip i siro myssei-aipel” (“Kaposs Jlip”
Y. Wakcnipa) [Kyaetypa, 2020, 25 ctys3ens - 1 awTaral; “llakiHynp Hesbra 3Him4bIb. /ize
kKocka?” (“makapallb HeJsibra 3JiTaBanna”’, 3 m'ecbl-ka3ki “/[BaHamnianb Mecanay”’ C. Mapiaka)
[KyabTypa, 2019, 7 — 14 cHexHs |

3. Hapsakas 3'sBa Ha CTapOHKax raseT - 3MeHeHbIsl Ha3Bbl KiHadinbMay i 1pITaThl 3 iX:
“Benapycy 1”: y kazp igyup agnel myxbiki” (“Y 6oi igyup agHel ctapeis”) [3Bsasga, 2013,
1 cakagika]; “Uykbia capon “cBaix” ... paHaTtay” (“CBoM capoj 4yKbIX, 4yKbl CApOJ, CBaix”)
[3Bsi3aa, 2013, 20 mtoraral]; “IlecHi 3 Bogapam kasinel” (“KaBa 3 Boglapam »kaH4ubIHbL") [3BS3/1a,
2020, 4 nmrotara]; “Leni npoakay axbiBarolb y paTyibl” (“Ueni 3nikatoupb anoyHausl”) [KyabTty-
pa, 2020; 7-14 cakaBika]; “IdekT rpatel” (“Idext maThuibKa”) [3BA3ma, 2020, 1 moraral,
“IdexT g3:Ka Bro” [KysibTypa, 2019, 28 BepacHsa - 5 kactpeiuHika]; “YanaBek 3 kaHasa ['pribae-
AaBa” (“YasaBek 3 6ysibBapa kanyubiHay”) [KysnbTypa, 2019, 23-30 sicranazaal.

4. QyHKIBIIO ¥3/3es1HHS, HAaJ@l04bl TAKCTAM BOOpa3HACLb, CTBApalYbl acabliBbl KaJaphbIT,
BbIKOHBaIOL[b 3MeHeHbIs $pasbl 3 eceHb: “Bsiryai, nakyab Managpl!” (“TaHuy#, nakyab Manazbl”,
A.TasmaHnay) [3Bs313, 2013, 24 cTya3eHs]; “3 yaro nayblHaelllla nacnsxonas racnajiapka?”’ (“3 yaro
naybiHaenna Pagzima”) [3Bs3zga, 2013, 27 sorara]; “A éi siaraus axsora...” (“IlecHs Bagzsanika” 3
MysnbTdibMa “JIaTy4dbl Kapabesb”) [3BaA34a, 2013, 7 cakaBika]; “Maph! ycé »x 36b1BatoIa” (“Mapsl
36b1Barona”’, 0. AuToHay) [3Bsi3aa, 2020, 31 cryazens]; “Cnektakib He ckoHYaHbl” (“ClieKTak/b
ckonyanbl”, [1. [arapseina) [KysnbTypa, 28.12.2019 - 4.01.2020].

3axao4ysHHe. TakiM 4YblHaM, /IS Has3Bay NyOJIIbICTBIYHBIX apPTBIKYJAy XapaKT3pHa
HasgyHacub CJOy i BbIpa3ay, BbIKapbICTaHHE $KiX BbIKJiKae IiKaBaClib y 4YblTayda, fKis
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y3a3eliHivalonb Ha Aro nauyuui. [ata ¢paseanariamel, npeikaski, DpbiMayki, agpapbI3Mbl, LibITa-
Thl 3 TBOPAY MacTalTBa (MeceHb, KiHapibMay, JiTapaTypHBIX TIKCTAY). SMSAHEHH] ¥ CTPYKTYpbl
i 3HAYsHHI BAJOMBIX HaM Bblpasay JalaMaramolb CTBapblllb KaMiuHbl 3QeKT, Hajalb ipaHidyHae
aZileHHe 3arajloyKy, Abl i yCAMY MaT3PhIsIY.
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PRAGMALINGUISTIC SPECIFICITY OF PERSUASION
IN THE SPHERE OF BRITISH AND BELARUSIAN TOURISM

Kovryga V.M.,
a fifth-year student of VSU named after P.M. Masherov, Vitebsk, Belarus
Research tutor - Kazimirova 0.V., PhD in philology, associate professor

Tourism discourse at the present time is regarded as one of the most vital and prevalent
areas of society. It catches the attention of a worldwide audience which contemplates a multi-
plicity of social networking services, diversity of tourism demand and constant competition in
both domestic and international markets. Tourism discourse is a complex and multifaceted
structure and is formed through certain strategies used by numerous tourism agencies and tour
operators in the virtual space. Virtual space and social networks are characterized by the effi-
ciency of publishing the necessary material, the absence of spatio-temporal boundaries, inform-
ing the target audience and establishing contact with it.

The aim of our research is to investigate the prevailing non-verbal means used in British
and Belarusian tourism videos and'make comparative analysis of them in terms of their general
persuasive potential to the addressee.

Material and methods. The research material comprises videos hosted on British and
Belarusian web-sites [1], [2]; [3] over the period from 2019 to 2020.

To gain the mentioned objective we have used the following methods: the method of ob-
servation and analysis, descriptive and comparative analysis, contextual analysis and the meth-
od of interpretation.

Findings and their discussion. The study of the material has shown that non-verbal
components of communication comprise signals — material, sensually perceived actions of those
communicating, including actions with objects that carry a definite meaning fixed by culture for
the interlocutors. The power of influence on the recipients depends on whether they like the
voice of the speaker. If we talk about a man, then preference is given to a low or very low bari-
tone or bass. It is typically associated with the fact that a low voice is the manifestation of au-
thority and power. The timbre of the voice allows you to convey the speaker’s emotional state,
his personal attitude to the products and services that he advertises. In this case special atten-
tion should be paid to intonation. Intonation, which does not reflect the content of the advertis-
ing message causes opposite feelings in the recipient - distrust, and often ridicule.

Therefore, special demands are placed on advertising: intonation should not be monoto-
nous; it must be natural and correspond to the content of the speech utterance. All the people
involved in the British videos speak promptly but naturally and skillfully use pauses, which add
some relaxation and ease to the speech:

“It's a sense of having / freedom\.”

“You're /7 free\ to take in everything that’s there.”
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